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GOAL: INCREASE BRAND ENGAGEMENT

1. Our approach relies heavily upon research and the
application of design principles for developing a logo that
resonates with the target audience — Democratic women.

2 Establish a brand identity that clearly and succinctly
¢ communicates what Emerge America does, while
advocating an inclusive and diverse sisterhood.

3 Ensure that the new logo design is ‘flat’. A minimalist style
®* incorporating bold color, enabling the Emerge mission to
be the “hero” while the final design is ADA compliant.

mar|<etfngcommunfcationsgraphicdesign



newventure LOgO Concept
N

marLetfngcommunfcatfonsgraphicdesign



OUR RATIONALE

Our lead recommendation is a logotype/wordmark that
interprets Emerge America’s brand into a uniquely styled
type/font treatment (e.g. FedEx, CNN).

With this logo concept, its design would include an
upward trajectory — or increase in dimension-to
subliminally communicate heightened prominence.

The use of color gradients would complete the design for
this logo. Gradations can be effective for promoting
inclusivity and diversity across a spectrum of sisterhood.
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PROPOSED CONCEPT

Umbrella + Affiliate + Social Media executions
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UMBRELLA CONCEPT EXECUTION*

J

where women democrats learn to win

* Draft concepted presented in greyscale as color palette has yet to be approved. ma rLetingcommunicatic nsgraphicdesign



OUR RATIONALE SUPPORTED

The suggested font has a modern, cool, futuristic look. Its ‘roundness’ suggests
women and support loop. It is also easily customizable by Affiliate or woman

‘Flat’ (aka 2-dimensional) logotypes are very compatible with responsive
design, easily replicated across media, and easy on the eyes.

The use of gradients can speak to a wide range of women regardless of
ethnicity, sexual orientation, socioeconomic background, etc.

This execution lends itself to be animated. Animation can further the ideals of
emergence, growth, and that Emerge is a substantial network of women
Democrats who win.

The new tagline succinctly promotes what Emerge America is about: women,
Democrats, training, education, winning, leadership, support, and a network
that blankets the United States.
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2 OPTIONS FOR AFFILIATES




3 SOCIAL MEDIA PROFILE IMAGE OPTIONS
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merge merge
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PROPOSAL COST: $10,000

The deliverables below can be provided to Emerge within 30-days

LOGO

3 concepts for
consideration

Up to 3 change
rounds on selected
concept

Delivery of hi-res

.png and .jpg
formats

Delivery of vector
EPS file — full color
and greyscale

FONT

1-3font
recommendations

Up to 3 change
rounds on different
font options

Delivery of selected
font in .ttf and .otf
formats*

* woff format provided
if available, requested

COLORS

Full color (4C) color
palette

Greyscale color
codes

RGB, CMYK, HEX,
and/or Pantone
color codes*

* Pantone for 4C only

TAGLINE

2 executions of
proposed

Up to 3 change
rounds

STYLE GUIDE*

1layout + design
concept

Up 3 change rounds
on layout/design, &
content inclusions

Delivery in digital
and print-ready
formats

* Complimentary
deliverable from New
Venture
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SAMPLE 30-DAY EXECUTION CALENDAR
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30-DAY EXECUTION CALENDAR*

DAY 7

Contract Emerge selects
EXECUTED one execution,

requests tweaks

DAY 13

Emerge reviews
latest change
round, requests
additional tweaks

DAY 17

Emerge approves
new logo

Agency delivers
Style Guide draft

15

DAY 19 .

Campaign

Agency delivers launched to

approved Style promote new
Guide (ChRd 2 brand

assumed included)

DAY 3

Executions, color
palette, tagline
delivered for
Emerge review

Agency delivers
Change Round 1
of logo and color

Agency delivers
Change Round 2

(ChRd 3 is Emerge
‘dependent’)

DAY 16

* This is a SAMPLE timeline. NOTE: response times of responsible parties have a direct impact on Agency delivery capabilities.

formats, font,

DAYS 20 - 25

Agency delivers Affiliates
logo final

educated on
new brand, Style

color palette Guide
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A CERTIFIED MWBE
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Since its inception in 2001, New Venture has offered marketing,
communications, and graphic design services.

New Venture has blurred the lines between providing
traditional creative agency marketing services and working
as an operations-focused business partner for advancing
client objectives.

New Venture's founder eschewed the confines of the traditional
client/agency relationship model in favor of building a
partnership that emanates humor, achievement, and fun.
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MARKETING

Direct Marketing is the
bedrock science of our
Marketing practice. It
defines the targeting
strategies, tactics,
execution, and analyses
we recommend to every
client for success.

WHAT WE DO

COMMUNICATIONS

Clients approach us for
our expertise in crafting
the optimal targeted
message. Copywriting
for email, blogs, social
media, and websites is
just a part of our suite of
Communications
services.
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GRAPHIC DESIGN

We produce creative to

keep your organization

top-of-mind. Our Logo
Designs, Digital Ads,

Websites, Infographics,
Brochures, and more,

help you stand out in a

crowd.
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OUR WORK PRODUCT

Select rebranding & redesign examples
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CLIENT: PAYPREP.COM

Complete redesign/rebrand of small business logo*

Before

@ payprep... NS\

o online payroll system
(718)832-2032

After

The client was essentially using a digital
banner as a logo. The new logo is an
expression of paperwork being stored in a

single location in the form of an online

solution.

lon/ineJpayroll

(https://www.payprep.com/)

* |f viewing this proposal on an internet connected desktop or laptop, click the “After” version to view at client website. ma rLetingcommunicatic HSEFGPhTGJGSiEH



CLIENT: F&E AIRCRAFT MAINTENANCE

Contemporary redesign of an information-rich Capabilities Statement*

Before After

F CAPABILITY STATEMENT 2018

) e —— EE e
n F&E Aircraft Maintenance ; Eibotty

ce, inspection, and aitaration. FAE holas EASA, DCA, DOAC,
“The Next Generation of Productivity and Profitability™

Awrerall Maintenance
orm maintanence

ors and striet satety

Success sturts and ends with our customers; here at

LIFE 15 ABOUT
F&E Aircraft Maintenance we are a FAA 145 ENJOYING THE RIDE
Repair Station. a leader in the industry with over 20
years of experience in line maintenance, FUT OUR EXPERIENCE
{ 3 AND PERSONAL

‘We are situated in the heart of El Segundo, less than APPROACH TO WORK
one mile from LAX, however our traveling team will come 4
1o vou “Wherever You N-.dl.ls’ comst 10 coast, NAICS CODES
that"s who we are and what our vision is about. v Grai Ra 488130 Owner SuppouAL witias for Adr

F&E Aireralt Maintenance WM 0 o Sk rance, o sltarstions an e Transportat

i business relationships with you, 50 cnjoy *  Knowledgeable Mechanics 4mBNS  Other Alrpart Operations
mn‘peﬂ:u of our dedicated pﬂlmnﬂ who will be vour * Personal Integrity | simcrart sarenooe. § 43010 Gereral Warshousing and Storsge
m..l Lk mm ms ol lﬂllﬂlllﬂllln *  Ethical in All Business Alrbus:  AJT9, A0, AJZ1, AJID, AJAQ, AJBO. ATST ::: :’:
your aircraft. We Believe you Deserve our Ko Bosing: BT, BTSY, BI6T, BTV, BT0T A B e
Bestl! Bombardier Asrospare: CAIICO0 - &",‘f:,,':,'_f.‘,..“co,.]: i Borvioms
* FAA (Safety) SMS Bombargier Challanger: €000 Series U2 Enginesring Suppert
Oue LG Bombardier Clobsl Express; 50006000 Serles. XLS PUEEERS r-:||.| i S:W::.:_ i

Specialized Highly Qualified Technicians wha are on

the ground with & 10 min. response time for any of

yowr aircrall needs

10,000 phas s, i of dedicated space 10 store your

aireraft parts

* In-House Training Facility - featuring high speed

mlernet aceess, presentation cquipment, aml
computer acoess for iraining purposes.

* ADG Recovery Available

# 24 hour On-Call Line Maintenmnce

-

Call us today for an appointment to
come in and see our facility.

ol oo
Fuw cHinchaft Line
Malntcnance

LISA ARINWINE
CHIEF OPERATING OFFICER
1720 East Holly Avenme
[l Segunda, Cal in K4S
Phone. 310.338.0063
Fax - J-13BAM 80

We are readily available to assist
vour, wherever you need us!
310-338-0063

Famail: FandEaircrafiiissl com

WWiA1E R
ﬁ OWNED

*If viewing this proposal on an internet connected desktop or laptop, click on the “After” image to view larger format.

Dassault Falean: 7X
Embrass: 710, £190

CERTIFICATIONS

EmBrasr Lagaey: eries, £50/500 Series
HeDennell Bougles MO-T, MO-80, MD-90 ’
Z e BREASA
irld Atepivts 8

[ ovcima saxemwoon.

Internationsl 72
Anrs Engin 2500
General Electrie: Cog- i, CF6-80, GE-

@ratt & Whitnay
Hells Royes:

(https://www.new-ventu re,com/ba—ca pstatement)
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CLIENT: AMISTAD RESEARCH CENTER

+ c

y B The smistad Research Ce

1 www.amistadresearchcenter.org

=

Poia

AMISTAD

RESEARCH CENTER

ol The 'Hum}-

Recent Acquisitions
The: Armestact Research Cenfer has acquired the

wi x3 r3 M

www.amistadresearcheenter.org
The Arislad Research Canler is the
nation's oldest, largest and mosf
comprehensive independent archive
Epacializing in the history of Afican
Amenecans and olher Ethnie Minonties

HOME | COLLECTIONS | RESEARCH |SUF!
NEWS & EVENTS | ABOUT US | VIS

e Do Fo
American

City
MmI 5 - August 2

n its -'\Tm.an Amerncan wmmumly Drawing from w:nrsluds
rich archival and IIDru 3
I

Where
Heritaoe
Meets
Vision

News:

Kara T. Olidge
Named Maw
Executive Direclor
February 2015
Newsletler & Donor
Honor Roll

Cenler Launches
Hip-hop Digital
Collschion
Archival Finding
Aud Dalsbase

~
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Previous Website

Uninviting color
palette

Poor application
of Serif and Sans
Serif fonts

Page layout is
bunched,
resembling a
Word document
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AMISTAD

CENTER

—— MENU

RESEARCH

Fing. Follow. Uke, Lers Befriendst £ W @ v

(https://www.amistadresearchcenter.org/)

ARG = a x

~
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CLIENT: AMISTAD RESEARCH CENTER
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Redesigned Site*

Cleaner layout

Clearer
representation of
organization name

Engagement tools
(i.e. menu bar, social
media icons) are
now contemporary

* |If viewing this proposal on a desktop or laptop connected to
the internet, click on the ‘screen’ to view the live client website.
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Thank You

Cheryl Mann, Chief Marketing Officer/Principal

New Venture | Marketing « Communications « Graphic Design

LET'S TALK!

Q cheryl@new-venture.com

646.481.8708
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