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Our Approach
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GOAL: INCREASE BRAND ENGAGEMENT

Our approach relies heavily upon research and the 
application of design principles for developing a logo that 
resonates with the target audience – Democratic women.

Establish a brand identity that clearly and succinctly 
communicates what Emerge America does, while 

advocating an inclusive and diverse sisterhood.

Ensure that the new logo design is ‘flat’. A minimalist style 
incorporating bold color, enabling the Emerge mission to 

be the “hero” while the final design is ADA compliant. 

1.

2.

3.
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Logo Concept
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OUR RATIONALE

Our lead recommendation is a logotype/wordmark that 
interprets Emerge America’s brand into a uniquely styled 

type/font treatment (e.g. FedEx, CNN).

With this logo concept, its design would include an 
upward trajectory – or increase in dimension– to 

subliminally communicate heightened prominence.

The use of color gradients would complete the design for 
this logo. Gradations can be effective for promoting 

inclusivity and diversity across a spectrum of sisterhood. 
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PROPOSED CONCEPT
Umbrella + Affiliate + Social Media executions
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UMBRELLA CONCEPT EXECUTION*

* Draft concepted presented in greyscale as color palette has yet to be approved.
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OUR RATIONALE SUPPORTED

The suggested font has a modern, cool, futuristic look. Its ‘roundness’ suggests 
women and support loop. It is also easily customizable by Affiliate or woman

‘Flat’ (aka 2-dimensional) logotypes are very compatible with responsive 
design, easily replicated across media, and easy on the eyes.

The use of gradients can speak to a wide range of women regardless of 
ethnicity, sexual orientation, socioeconomic background, etc.

This execution lends itself to be animated. Animation can further the ideals of 
emergence, growth, and that Emerge is a substantial network of women 

Democrats who win.

The new tagline succinctly promotes what Emerge America is about: women, 
Democrats, training, education, winning, leadership, support, and a network 

that blankets the United States. 

1.

2.

3.

4.

5.
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2 OPTIONS FOR AFFILIATES
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3 SOCIAL MEDIA PROFILE IMAGE OPTIONS
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Proposal Pricing
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PROPOSAL COST: $10,000

LOGO

3 concepts for 
consideration

Up to 3 change 
rounds on selected 
concept

Delivery of hi-res 
.png and .jpg 
formats

Delivery of vector 
EPS file – full color 
and greyscale

FONT

1 – 3 font 
recommendations

Up to 3 change 
rounds on different 
font options

Delivery of selected 
font in .ttf and .otf 
formats*

* .woff format provided 
if available, requested

COLORS

Full color (4C) color 
palette

Greyscale color 
codes

RGB, CMYK, HEX, 
and/or Pantone 
color codes*

* Pantone for 4C only

TAGLINE

2 executions of 
proposed 

Up to 3 change 
rounds

STYLE GUIDE*

1 layout + design 
concept

Up 3 change rounds 
on layout/design, & 
content inclusions

Delivery in digital 
and print-ready 
formats

* Complimentary
deliverable from New 
Venture

The deliverables below can be provided to Emerge within 30-days
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SAMPLE 30-DAY EXECUTION CALENDAR
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30-DAY EXECUTION CALENDAR*

DAY 
1

DAY 
25

Campaign 
launched to 

promote new 
brand

DAY 3

Executions, color 
palette, tagline 

delivered for 
Emerge review

Contract

EXECUTED

* This is a SAMPLE timeline. NOTE: response times of responsible parties have a direct impact on Agency delivery capabilities.

DAY 7

Emerge selects 
one execution, 

requests tweaks

DAY 10

Agency delivers 
Change Round 1 
of logo and color 

palette

DAYS 20 - 25

Affiliates 
educated on 

new brand, Style 
Guide

DAY 13

Emerge reviews 
latest change 

round, requests 
additional tweaks

DAY 16

Agency delivers 
Change Round 2

(ChRd 3 is Emerge 
‘dependent’)

DAY 17

Emerge approves 
new logo

Agency delivers 
Style Guide draft

DAY 18

Agency delivers 
logo final

formats, font, 
color palette

DAY 19

Agency delivers 
approved Style 
Guide (ChRd 2 

assumed included)
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Our Capabilities
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A CERTIFIED MWBE

Since its inception in 2001, New Venture has offered marketing, 
communications, and graphic design services. 

New Venture has blurred the lines between providing 
traditional creative agency marketing services and working

as an operations-focused business partner for advancing 
client objectives. 

New Venture’s founder eschewed the confines of the traditional 
client/agency relationship model in favor of building a 

partnership that emanates humor, achievement, and fun. 
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WHAT WE DO

We produce creative to 
keep your organization 
top-of-mind. Our Logo 

Designs, Digital Ads, 
Websites, Infographics, 
Brochures, and more, 

help you stand out in a 
crowd.

Direct Marketing is the 
bedrock science of our 
Marketing practice. It 
defines the targeting 

strategies, tactics, 
execution, and analyses 
we recommend to every 

client for success.

MARKETING COMMUNICATIONS GRAPHIC DESIGN

Clients approach us for 
our expertise in crafting 

the optimal targeted 
message. Copywriting 
for email, blogs, social 
media, and websites is

just a part of our suite of  
Communications 

services. 
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OUR WORK PRODUCT
Select rebranding & redesign examples 
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CLIENT: PAYPREP.COM

Before

After

* If viewing this proposal on an internet connected desktop or laptop, click the “After” version to view at client website.

Complete redesign/rebrand of small business logo*

The client was essentially using a digital 

banner as a logo. The new logo is an 

expression of paperwork being stored in a 

single location in the form of an online 

solution. 

(https://www.payprep.com/)
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CLIENT: F&E AIRCRAFT MAINTENANCE

Before After

Contemporary redesign of an information-rich Capabilities Statement*

*If viewing this proposal on an internet connected desktop or laptop, click on the “After” image to view larger format.
(https://www.new-venture.com/ba-capstatement)
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Previous Website

Uninviting color 
palette

Poor application 
of Serif and Sans 

Serif fonts

Page layout is 
bunched, 

resembling a 
Word document

CLIENT: AMISTAD RESEARCH CENTER
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CLIENT: AMISTAD RESEARCH CENTER

Redesigned Site*

Cleaner layout

Clearer 
representation of 

organization name

Engagement tools 
(i.e. menu bar, social 

media icons) are 
now contemporary

* If viewing this proposal on a desktop or laptop connected to 
the internet, click on the ‘screen’ to view the live client website.

(https://www.amistadresearchcenter.org/)
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